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Abstract

The current research aims to demonstrate the role of relationship marketing in
enhancing customer value, as the customer is today the main source in achieving
profitability and expansion in markets, and that companies in general have begun
to move towards customer service, and to gain his satisfaction and loyalty with the
products they provide, and the research dealt with a major problem that lies in
What is the knowledge of the studied Palm MasterCard company about the
importance of relationship marketing? Assuming that there is a significant
correlation between the dimensions of relationship marketing and the value of the
customer, and a significant effect of the dimensions of relationship marketing on
the value of the customer, the Master Card Palm Company was chosen, being one
of the leading companies in the field of providing marketing and financial services
to the beneficiary customers, as the research sample amounted to (50) male and
female employees. They work in the branches of the company in question in the city
of Baghdad. The descriptive and analytical approach was used for the main
research variables, and the extraction of correlation and regression relationships,
and a number of conclusions were reached, the most important of which were:
Relationship marketing works to provide marketing and financial services to
customers who benefit from the company's services in an orderly and integrated
manner, which would be reflected in raising the value of the customer. Being the
basic basis for the growth and expansion of the company's activities. A number of
proposals were also developed, the most important of which was: Work to support
the marketing activities of the relationship in all branches of companies, especially
service ones.
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> 05y A5EN G Arled) CLelanll CallSal) dad aSad g cdad)l) daal) cllia (8 cadle
dadll Aling ¢ puaall AL e el slud 73l 39ay (al b dallall dadll llia XS (daa Lias
A Aol B Junan o uas LlSeY dai ieeall 48l powsiy el g U eSan llg el
-(Kotler & Keller :2015: 89) I\l

¥y gaill Gins 8 Aelill Clagasall (e lghiass gl srelis g5 gl AN of L

Aall dliee 2aY) Jagh (ol Aaih (gslod Alldy cdaligia dady cdlls dad Say 52cll 038 (& (5 S 4
V) Al (335 e Lol dedgiall dally Alal) Aol g oane ASHA 3 053l Lo agen )
(Rosset, 2016 :25)

Aadgiall el + Al Laill = 2aY) Lish 05l Ao

a5 e + (Pl A + cOlelaill dad = 2aY1 Lk Ol Aad G I uda (e liag
anl) ey ail oy AOHAN e 35350 (e AN lgatt A Lt ) sl L dad a5V
.(Stawski, 2020 :8) sl alaia¥l Lg3yadg

e Osl Aads (ol I Agas e Osl A tlad Cue st 03l A asgial O ) et Sl
e () ANl dgay

(Value to Customer) (VTC gsaill A dadll —)
(Value from Customer) (VFC &3l (e dauall —Y
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Sl daiy claadl e aaias Al (Master Card) Guwall adall it aUss A8 aadies
Ciyen b Lgaladind 23 3 e 3hall 8 39 S ol lass i 8 lge s (se S5Y) (Master Card)
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2 3 5 15 25 X1
2 3 5 18 22 X2
- 4 8 16 22 X3
- 2 3 20 25 X4
alAlN) —a
Ll gl Y ol Y Jlaa B4 Lol sl ) il
- 2 6 22 20 X5
- 2 7 21 22 X6
- 2 8 14 26 X7
- 2 3 22 23 X8
Juai¥) —&
Ll @l Y a8l Y Jlae R Lola 3 iyl
- 1 4 23 22 X9
- 2 7 25 20 X10
- 2 2 20 26 X11
- 2 6 17 25 X12
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Ll @l Y a8l Y Jlae a8 Lol 38 iyl
- 1 2 22 25 X13
- 2 2 24 22 X14
- 2 22 26 X15
- 1 4 21 24 X16
(SPSS VER.24) Alas¥) dalaill zalips milis o slaie WL Eald) dlac) (4 1 jhaal)
Ay sl Aad e chuay (4) dyaad
Lla sl Y ool Yy Alaa rys Ll 54 Cal yaariall
- 4 7 17 22 X17
- 2 2 22 24 X18
- 2 3 20 25 X19
- 3 4 16 27 X20
- 1 2 22 25 X21
; 2 4 20 24 X22
- 2 5 21 22 X23
- 2 6 22 20 X24

(SPSS VER.24) laa¥) Jilaill maliyy il e alaic YL Zalll slae] (e 2 jiaal)
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0.796** s e
*P<0.05 N=50
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