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Developing an Advertisement System for Colleges
Abstract

Departments colleges suffer from the problems that exist in the system of
traditional advertising based primarily onthe use of bulletin boards
and the manner in which the paper is characterized
by extravagant and might not read the advertisement in time for
the persons concerned. For that, an advertisement system has been
developed using mobile SMS technology. This system consists of two
main parts, the firstsendsthe results of students taken from the
database in the examination committee and send through the mobile as
text messages as well as to via e-mail immediately after the completion of
the procedures necessary to the posting. The second part ofthe
system is an advertisement system between the head of the department
and the department committees, also can be between all the employees
of the department.

The system has beentested in the Department of Computer
Sciences at the College of Computer Sciences and Mathematics at the
University of Mosul, and the results were identical to the research.
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